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ABOUT US: 

 Telangana  State is leading state in providing quality technical education in the 

country. More than 265 Engineering Colleges have been functioning in the state under 

Private self financing managements. Visvesvaraya  College of Engineering and technology is 

one of such colleges engaged in contributing to the growth of quality technical education in 

the state. 

 Visvesvaraya College of Engineering and technology was established in Hyd (another 

college of SVITS Management MBNR), with the approval of AICTE, New Delhi and the 

Government of Telangana  State. The Institution is affiliated to Jawaharlal Nehru 

Technological University Hyderabad (JNTUH), Kukatpally, Hyderabad.  

 It was sponsored by Jawahar Educational Society, Ranga Reddy Dist. The promoters 

are drawn from different occupations and professions with strong zeal for the promotion of 

Engineering Education in the rural areas. The promoters have to their credit another 

Engineering college under the name & style " Sree Visvesvaraya Institute of Technology and 

Science at  Chowdarpally(V),Devarakadra(Mdl),Mahabubnagar Dist.which was started in 

1998. The promoters have vast knowledge of promoting and administering the engineering 

institutions. 

LOCATION: 

 Visvesvaraya College of Engineering and Technology is located at M.P Patelguda(V), 

Ibrahimpatnam (M), Ranga Reddy Dist on the Nagarjuna sagar highway at the outer Ring 

Road/Bongloor gate in the vicinity of capital city Hyderabad. It is just 15KMs from 

Dilsuknagar and I.S Sadan. 

CAMPUS: 

 The promoters who owned jointly 13 Acres and 10 guntas of land in M.P Patelguda 

gifted 10 Acres 02 guntas to the sponsoring society for the establishment of Visvesvaraya 

College of Engineering and Technology. It provides hustle and bustle free and pollution free 

environment conducive to effecting learning. The campus has well built compound wall to 

regulate the entry at the main gate. 

INFRASTRUCTURE: 

 The Institution has two storey permanent buildings with a total plinth area of about 

19000sq.m with spacious Lecture Halls and laboratories. All the Labs are fully equipped with 

latest equipment and machinery as prescribed in JNTUH syllabus. The facilities offered in the 



 

institution are the embodiment of intellectual maturity of high standard. The Lecture Halls are 

provided with LCDs and overhead projectors. 

FACULTY: 

 The Institution has well experienced and fully qualified faculty under the leadership 

of young and dynamic Principal, Academic Director of the institution with his rich 

experience as teacher and administrators in Technical education has been guiding the 

academic programmes of the Institution. The Institution has many faculty members with 

Ph.D and majority of the other faculty members are M. Tech. The services of the Principal 

and other many faculty members are ratified by the university. 

VISION OF THE INSTITUTE: 

To be a state of the art institution of engineering in pursuit of excellence, in the service of 

society. 

MISSION OF THE INSTITUTE 

To excel in providing quality education at under graduate and graduate levels. 

To encourage research and innovation. 

To provide infrastructure and facilities to meet the latest technological needs. 

To establish Centres of Excellence through active interaction with industry. 

To nurture students towards holistic development with human values and ethics. 

CHAIRMAN MESSAGE: 

 This is a very special year for the college since we have accomplished our goal of 

being in the top private engineering colleges in the state. We 

have come a long way since our humble beginning in 2007 and 

made this possible within a record time. On behalf of the 

management I thank our faculty, staff, students, employers, 

industry partners, alumni, affiliating university (JNTUH) and 

other stakeholders. I am really excited to inform you that 

VCET continues to attract the best students and faculty, the 

key pillars of any premier educational institution. The college 

has been awarded the National Employability Award for the 

seventh year in a row, a feat accomplished only by VCET. 

 

 

 



 

PRICINPAL MESSAGE: 

  Dr. D Ramesh obtained Ph.D in Mechanical 

Engineering from IIT Madras    2006, Master of 

Engineering with specialization in Machine Design from 

PSG College  of Technology, Coimbatore in 1999 and 

Graduation from Institute of Engineers (India)Calcutta. 

 He cleared GATE-96 & 97and secured 94 

percentile.“Today we are in the fast growing 

developments globally and our responsibility in providing 

the education blended with latest technologies in the 

fields of Information Technology, Computer Science, Electronics Engineering and all the 

vital engineering and science, Management related areas. Every bit of contribution made by 

the students of this Institution will make it significant and achievable for the growth of global 

technological advancement. I believe that during the four years engineering course of any 

other PG Courses, we have to strive hard to meet the challenges ahead of us”. Best wishes. 

DEPARTMENT OF COMPUTER SCIENCE ENGINEERING: 

Department of computer science was established in the year 2007, with the objective of 

imparting quality education in the field of computer science. With rapidly evolving 

technology and the continuous need for innovation. The department always produces quality 

professionals, holding important positions in information technology industry in india and 

abroad.The Department currently offers a B.Tech in computer science intake of 120 students 

and Engineering, M.Tech in Computer Science intake of 18 students. The Courses offered in 

the department meet the requirements of both industry and research 

VISION: 

To create an eminent academic platform the graduates by providing unique learning, research 

and empower to be technologically in field of computer science and engineering. 

MISSION: 

To impart quality academic to prepare students to be continuous learners in a connected 

world and impart professional skills and ethical responsibilities. 

To groom our young students with analytical and technical competency for productive Career 

in industry, academia and entrepreneurs. 

Create nurturing environment through competitive events industry interactions, global 

collaborations and hands on experience on latest tools and technologies. 



 

COMPUTER SCIENCE & ENGG – HOD: 

 The department headed by Mrs. T Ramyasree having 15 

years of teaching experience. She has published various papers in 

the International Journals and participated in the various 

workshops and conferences such as Two-week ISTE workshop 

by IIT Bombay, One Week Faculty Enablement Program by 

Infosys, One week Mission 10X by Wipro. She is a member of 

CSI, ISTE, IAENG. She is the part of the Organizing Committee 

for conducting various Workshops, FDP's and International 

Conference for Students and Staff. 

FACULTY ARTICLE: 

                                                     

   “REWARD SYSTEM” 

    By  

   Mr. BANDI  JAIPAL 

                   COMPUTER SCIENCE AND ENGINEERING 

                          

   

  

INTRODUCTION 

 Rewards and Recognition can be powerful tools for employee motivation and 

performance improvement.  Reward means something given for performance.  Recognition is 

an important feature in retaining excellent employees and for improving performance.  Many 

types of rewards and recognition have direct costs associated with them, such as cash bonus 

stock awards, and wide variety of company paid perks. The primary objective of providing 

Reward and Recognition is to encourage and motivate the employees to do better 

performance Rewards and Recognition are one of the motivation aspects in Human 

Resources. 

          Rewards and Recognition are given to achieve desired goals. Rewards system should 

be closely aligned to organizational strategies.  These strategies could be designed to faster 

innovation to provide unique products or services.  Rewards and recognition may be 

monetary, or non-monetary. Monetary rewards include cash bonus, stock awards, company 

paid perks, gift certificates.  Non monetary rewards and recognition including compliments, 



 

extra time off, ceremonial awards, and small trinkets such as mugs, t-shirts, sets of pens and 

pencils.  Rewards and Recognition are very useful to reinforce good performance. 

Objectives of the Study: 

To understand the extent to which the rewards & recognition  

To know the motivation and satisfaction level of the employees through the rewards & 

recognition  

To examine the Rewards & Recognition incorporation units multiple industry. 

To offer useful suggestions for improving the effectiveness of Rewards and Recognition. 

METHODOLOGY 

The researcher mainly based on two sources of the data viz: The primary source of data is 

applied for getting the required and relevant information directly from the department heads 

in the course of discussion with Jr. Managers Refreshment courses conducted in the 

integrated product Development unit.  The secondary source of data was collected through 

obtaining rewards and files from the integrated product development unit. 

Rewards and Recognition 

 Rewards are considered to be a function of efforts put in to reach the standard set on 

the basis of accomplishment manifestation.  In order to practice these strategy managers’ 

setup standards of performance, monitor the behavior of the employees to observe the extent 

to which these standards are attained and allocate rewards & based on the observance of the 

performance.  There rewards can be applied only where performance and results can be 

directly and quantitatively measured. 

 Recognition is an important factor in retaining excellent employees and for improving 

performance.  Recognition is important because it sends a powerful message that the recipient 

is important.  It says that the organization cares about good performance.  When this message 

is lacking overall performance may drift in search of a direction.  If low performers are 

treated the same as high performers, the message will be translated that high performances 

gets you nowhere.  Eventually, many in the workforce will settle at some minimal acceptable 

level of performance.  Surveys of workers by the public agenda forum have confirmed that 

most workers say they are working “significantly below their potential”. 

Concept of Rewards and Recognition: 

 Like a child being given a chocolate cup cake and a big hug after cleaning her room, 

rewards & recognition can be powerful tools for employee motivation and performance 

improvement. Many types of rewards & recognition have direct costs associated with them, 



 

such as cash bonus stock awards, and a wide variety of company paid perks, like car 

allowances, paid packing and giving certificates.   

 Other type of rewards and recognition may be less tangible, but still very effective.  

These non-monetary rewards include formal and informal acknowledgement, assignment of 

more enjoyable job duties, opportunities for training and an increased   in decision making. 

 Recognition can be very motivating and help to build feelings of confidence and 

satisfaction. Another important goal is increased employee retention. An ASTD report on 

retention research identified consistent employee recognition as a key factor in retaining top-

performing worker.  

 To achieve desired goals, reward system should be closely aligned to organizational 

strategies. For example, a company focused on a product differentiation strategy could design 

their rewards practices to foster innovation to provide unique products or services. While a 

company focused on a cost reduction strategy might focus on rewards for ideas to minimize 

or eliminate costs and employee stock awards to foster an ongoing cost reduction emphasis. 

Recognition:  

 The art of power of knowing and, of perceiving the identify   any experience or 

memory with other experiences or memories, Physiologically, recognition is based upon the 

simultaneous or consecutive activity of different neuron groups, their comparison and the fact 

that the impulses are identical, sensations may be compared with memories.  

NEED FOR REWARDS AND RECOGNITION 

 Most employees feel that they are worth more than they are actually paid. There is a 

natural disparity between what people think they should be paid and what organizations 

spend in compensation. When the difference becomes too great and another opportunity 

occurs, turnover can result. Pay is defined as the wages, salary or compensation given to an 

employee in exchange for services the employee performs in the organization.  

 Pay is more than "dollars and cents;" it also acknowledges the worth and value of the 

human contribution. What people are paid has been shown to have a clear, reliable impact on 

turnover in numerous studies.  Employees want to be recognized for a job well done. 

Rewards and recognition respond to this need by validating performance and motivating 

employees toward continuous improvement. Rewarding and recognizing people for 

performance not only affect the person being recognized, but others in the organization as 

well.  



 

 Through a rewards program, the entire organization can experience the commitment 

to excellence. When the reward system is credible, rewards are meaningful; however, if the 

reward system is broken, the opposite effect will occur. Employees may feel that their 

performance is unrecognized and not valued or that others in the organization are rewarded 

for the wrong behaviors. Unrecognized and non valued performance can contribute to 

turnover. Recognition for a job well done fills the employees' need to receive positive and 

honest feedback for their efforts.  

 Recognition should be part of the organization's culture because it contributes to both 

employee satisfaction and retention. Organizations can avoid employee turnover by 

rewarding top performers. Rewards are one of the keys to avoiding turnover, especially if 

they are immediate, appropriate, and personal. A Harvard University study concluded that 

organizations can avoid the disruption caused by employee turnover by avoiding hiring 

mistakes and selecting and retaining top Performers.  

 One of the keys to avoiding turnover is to make rewards count. Rewards are to be 

immediate, appropriate, and personal. Organizations may want to evaluate whether getting a 

bonus at the end of the year is more or less rewarding than getting smaller, more frequent 

payouts. Additionally, a personal note may mean more than a generic company award. 

Employees should be asked for input on their most desirable form of recognition. Use what 

employees say when it comes time to reward for performance (St. Amour, 2000).  

Designing a Rewards and Recognition Solution  

 In designing a rewards and recognition program, the following guidelines should be 

considered.  

Rewards should be visible to all members of the organization.  

Rewards should be based on well-defined, credible standards that have been developed using 

observable achievements.  

Rewards should have meaning and value for the recipient.  

Rewards can be based on an event (achieving a designated goal) or based on a time frame 

(performing well over a specific time period).  

 Rewards that are spontaneous (sometimes called on-the-spot awards) are also highly 

motivating and should also use a set criteria and standard to maintain credibility and 

meaning.  

Rewards should be achievable and not out of reach by employees.  



 

Non monetary rewards, if used, should be valued by the individual. For example, an avid 

camper might be given a 10-day pass to a campsite, or, if an individual enjoys physical 

activity, that employee might be given a spa membership. The non monetary rewards are best 

received when they are thoughtfully prepared and of highest quality. Professionalism in 

presenting the reward is also interpreted as worthwhile recognition.  

 Rewards should be appropriate to the level of accomplishment received. A cash award 

of $50 would be inappropriate for someone who just recommended a process that saved the 

organization a million dollars. Determining the amount of money given is a delicate matter of 

organizational debate in which organizational history, financial parameters, and desired 

results are all factors. Recognition for a job well done can be just as valued and appreciated 

as monetary awards.  

Formal recognition program can be used with success. First Data Resources, a data 

processing services company that employees more than 6,000 individuals in Omaha, 

Nebraska, use a formal recognition program (Adams, Mahaffey, and Rick, 2002). Rewards 

are given on a monthly, quarterly, and yearly basis, and range from Nebraska football tickets, 

gift certificates, pens, plaques, mugs, and other items.  

One of the most popular awards at First Data is called the "Fat Cat Award" That Consists Of:  

 In addition to Non monetary rewards, employees can be rewarded using money in 

numerous ways. Cash is a welcome motivator and reward for improving performance, 

whether at formal meetings or on the spot. Variable bonuses linked to performance are 

another popular reward strategy. Profit sharing and pay-for- skills are monetary bonus plans 

that both motivate individuals and improve goal achievement. Small acts of recognition are 

valuable for employee daily motivation. Sometimes a personal note may mean more than a 

generic company award. In one survey, employees cited the following as meaningful rewards 

(Moss, 2000):  

Employee of the month awards  

Years of service awards  

Bonus pay (above and beyond overtime) for weekend work. 

Invitations for technicians to technical shows and other industry events  

Rewards & Recognition: 

 To increasing degree of responsibility. 

 To motivate the employees to pursue their goals and reach their potential. 

 To improve the quality of the product. 



 

 To increase the productivity. 

 To meet the competition. 

 To create the right employee- management team environment. 

 It is an atmosphere that is encouraging & favorable. 

 To improve the employees self confidence. 

 To create self esteem and royalty among employees. 

 To encourage behaviors of the employees to reach strategic goals. 

 People are motivated to higher levels of job performance by positive recognition from 

their managers and peers.  Creative use of personalized non-monetary rewards reinforces 

positive behavior and improves employee’s retention and performance. Non-monetary 

Rewards and Recognition can be in expensive to give, but priceless to receive. 

REWARDING AND RECOGNIZING EMPLOYEES 

 Studies indicate that employees find personal recognition more motivational than 

money. Yet, it is a rare manager who systematically makes the effort simply to thank 

employees for a job well done. The guidelines for effectively rewarding and recognizing 

employees are simple; these are informal manager-initiated performance based rewards:  

 Match the reward to the person. Start with the individual's personal preferences, 

reward him or her in ways he or she truly finds rewarding. Such rewards may be personal or 

official, informal or formal, public or private, and may take the shape of gifts or activities.  

Match the reward to the achievement. Effective reinforcement should be customized to take 

into account the significance of the achievement. An employee who completes a two-year 

project should be rewarded in a more substantial way than one who simply does a favor for 

you. The reward should be a function of the amount of time you have to plan and execute it 

and the money you have to spend.  

Be Timely And Specific.  

 To be effective, rewards need to be given as soon as possible after the desired 

behavior or achievement. Rewards that come weeks or months later do little to motivate 

employees to repeat their actions. You should always say why the reward is being given. 

Once you have consistently rewarded the desired performance, your pattern of recognition 

may become more intermittent as the desired behavior becomes habitual with employees. 

The program should reflect the company's values and business strategy.  

Employees should participate in the development and execution of the programs.  

The programs can involve cash, non cash or both.  



 

Since what is meaningful to you may not be meaningful to someone else, the programs 

should encompass variety.  

The programs should be highly public to the company.  

The programs should have a short life span and must be changed frequently.  

RECOGNITION ACTIVITIES 

 Many effective forms of recognition are one time events that celebrate a significant 

achievement or a milestone. Such activities need to be planned so as to be timely and 

pertinent to the situation and the person being recognized. A recent survey by the Minnesota 

Department of Natural Resources found that recognition activities contributed significantly to 

employees' job satisfaction. Most respondents said they highly valued day-to-day recognition 

from their supervisors, peers and team members 68% of the respondents said it was important 

to believe that their work was appreciated by others.  

 Nancy Branton, project manager for the survey, says, "Recognition programs are 

more important now than in the past”. Employees increasingly believe that their job 

satisfaction depends on acknowledgement of work performance as well as on adequate 

salary. This is especially true of employees who are highly interested in their work and take 

great satisfaction in their achievements.  

Reward strategies  

 An effective employee recognition system inspires workers to switch off automatic 

pilot and concentrate on daily tasks by turning the workplace into a game with a series of 

specific, widely known, achievable objectives. The process of individual employee and work 

team recognition is becoming a social science of its own. Various types of incentives are 

increasingly being used to change the working culture of companies. 

  It is clear that the Direction of a company can be changed - or at least substantially 

influenced - by honest recognition of employee contributions. A recognition system is 

important because it offers incentives for improving quality and productivity. Yet, more 

important, a recognition system makes a statement about what principles are important to a 

company. Recognition is a form of employee motivation in which a company recognizes, 

praises, and thanks employees who have made positive contributions to the company's 

success, and must be consistent with a company's values and principles. Guidelines for 

recognition systems are presented. 

  A firm's recognition and reward system must be properly structured, communicated, 

and understood by everyone. To assist employees in remembering the important recognition 



 

attributes and types of rewards to consider when recognizing and rewarding teams and 

individuals, an alliterative approach using the letter "a" may prove useful.  

 To illustrate this, a team or individual should have the following attributes to be 

considered for recognition of a quality activity:  

1. An Aggressive Attitude,  

2. Aptitude And Ability,  

3. Activity In Application, And 

 4. Accomplishments And Achievements. 

Once candidates have been selected, the following rewards can be used to show gratitude for 

their accomplishments: 

1. Accolades,  

2. Acknowledgment, 

3. Awards, And  

4. Appreciation 

 Although managers often say their most valuable asset is their employees, they do not 

always behave in ways that make employees feel they are truly appreciated. Recognition-

award programs are helpful in creating recognition moments and in teaching praise 

techniques. When expressing appreciation to employees and rewarding their good behavior, 

 Employers Should Follow 3 Important Principles: 

 1. Describe the desired behavior in specific terms. 

 2. Explain why the behavior was helpful. 

 3. Express thanks. 

  In addition, the significance of the event should correspond with the amount of 

gratitude being expressed. Money is a particularly powerful incentive for increasing sales and 

productivity, but some form of ongoing remembrance of the award should also be given. 

When the recognition program is created, employers should communicate the following to 

their employees: 

1. The Program's Objectives And Why The Company Is Sponsoring It,  

2. The Mechanics Of The Program, 

3. The Symbolism Of The Award, And 

 4. The Way The Program Reinforces The Company Culture And Values 

 Today, many companies want to engender employee recognition. A recognition 

program alone is unlikely to work with a disgruntled or unmotivated work force. To be 



 

effective, a recognition program must be part of a whole culture of valuing employees. Many 

organizations have discovered low employee morale translates into reduce productivity, 

absenteeism, and a high turnover rate. 

 Motivational Techniques Include:  

1. Raises And Bonuses,  

2. Merchandise Credit, And  

3. Spontaneous Recognition And Rewards.  

 Cash rewards cost more and offer less leverage. Recognition is an honor money 

cannot buy. Praise or a personal note acknowledging achievements are small gestures that are 

extremely important to employees. 

 As companies re-examine the role of employees, a traditional idea is re-emerging - 

recognition as a tool to motivate employees, Led by the service award, recognition programs 

of all kinds are fulfilling people's needs for a kind word. Today's employee service 

recognition programs are at least as sophisticated and well-planned as any other modern 

business process. They are communication-based, performance-focused and empowered with 

symbolism. Companies taking a fresh approach to recognition programs see a process with 

several important objectives:  

1. Opening Channels Of Communication,  

2. Enhancing Individual Worth And Self-Confidence,  

3. Reinforcing Corporate Values And Culture,  

4. Recognizing Personal Performance And Achievement, And  

5. Building Mutual Commitments And Relationships. 

 According to a recent study comparing responses of supervisors and employees to 

what each group thought employees wanted most, improving morale is not a matter of paying 

people more. Responding employees indicated that they want to be involved and appreciated 

and get personal satisfaction from their jobs, not strictly monetary value. 

 

  Praise is an excellent way to reinforce desired behavior; however, it is not the way to 

inspire it. If employees perform to certain standards simply for the material reward promised, 

they will come to expect that kind of reinforcement constantly and will be difficult to 

motivate in the absence of what they perceive as commensurate material attention. The key to 

motivating employees is to make them want to do the job well for its own sake. Employees 

should see how they fit into the company's larger scheme - how they tangibly contribute to 



 

the making of the product. Employees whose donations are acknowledged will achieve high 

levels of personal motivation and loyalty to the organization. 

Employee recognition programs usually give the employee the choice of an award gift. Many 

firms in the award business have developed catalogs that can display a company's logo and 

special message; some employ substantial marketing staffs to ensure that employee 

recognition programs work for the companies purchasing their award items.  

 Today's intergenerational mix of employees is heterogeneous in makeup and complex 

in nature, demanding that motivational efforts address diverse lifestyles. Many long-service 

employees have conservative values and respond to traditional symbols of appreciation with a 

focus on the corporate identity. However, many midterm employees prefer choice and 

understated corporate identity. Today's young employees want peer recognition, thus 

traditional annual achievement awards presentations are important to them.  

Other Motivating Practices Are Also Important To Them, Such As: 

1. Peer Review,  

2. Bonuses,  

3. Stock Options, And 

4. Assignments To Special Projects. 

 Effective reward management can help you achieve your business objectives by 

attracting and retaining motivated, loyal and competent people. In return for their 

commitment, people expect financial rewards such as salary, fringe benefits, bonuses, 

promotions or stock options.  

 They will also seek other forms of reward such as recognition of competence, 

achievement, responsibility, influence, and personal growth. The challenge is to get the 

balance right to get the best results. You will need to establish the relationship of the rewards 

to business and individual performance, and make informed decisions about flexibility and 

fairness, the level of rewards, market rates, pay structures, incentive/bonus schemes and 

benefits.  

 The following key points will help you manage reward to improve your business 

results: Ensure that all reward programmers are aligned to business objectives.  Determine the 

present situation - typically you will have people with a variety of packages.  View, and 

communicate 'total reward' packages ensuring each element is valued and has a distinct 

purpose.  Remuneration is a major cost for any organization; invest where the maximum 

return will occur.   



 

 'One size' does not necessarily fit all. Target your spend and tailor your reward 

program for the different areas of your organization.  Ensure that the different elements of the 

reward package don't overlap. For example, salespeople are often paid cash bonuses and 

receive recognition awards. Both elements are rewarding the same behavior, don't pay twice.  

Benchmark your pay and benefits against the market - there is no need to be over generous 

when compared with your peer organizations.  When reward programs are successful, they 

should be linking to, and supporting, other people issues  

ANALYSIS 

Rewards and recognitions provided  

Through superiors 30 

Through co workers 10 

Websites 0 

When necessary 10 

Interpretation: The employees who have responded saying when needed are the employees 

who have no idea about the rewards and recognitions. Superiors are one who gives the 

information regarding the rewards. 

Opinion On Reward And Recognition  

 

0

5

10

15

20

25

30

SUPERIOR CO WORKER WEBSITES

SUPERIOR

CO WORKER

WEBSITES

WHEN NEED

0

5

10

15

20

25

30

EXCELLENT

GOOD

SATISFACTORY

AVERAGE



 

Interpretation: Most of the employee’s responded that the rewards and recognition provided 

in the organization are excellent, few responded well, while others responded average and 

satisfactory.     

 How would you rate in giving rewards and recognitions to the employees? 

 

Interpretation:                         

                           Most of the employees responded is good in giving rewards and recognition 

to the employees while responded excellent, average and satisfactory 

  Findings 

 As the rewards and recognition are parameters to build up the confidence in 

employees, they should give regularly to the employees based on their performance, efforts 

and skills. As a success of the organization depends on the employees, the rewards and 

recognitions should be given to motivate the employees.  Most of the employees prefer 

monitory rewards but the organization is giving non monetary rewards. To satisfy the 

employee’s monitory rewards should be given. 

 Most of the employees are coming to know about the rewards and recognitions provided in 

the organizations through superiors and co workers, Most of the employees responded is 

good in awarding rewards and recognitions to the employees without any delay.  Most of the 

employees are satisfied by the rewards and recognitions provided to them in the organization                            

Conclusion 

 Most of the employees know about new rewards and recognition’s through superiors 

and very less % of employees through their peers. The employees expressed this satisfaction 

to a greater extent even though there is certain dissatisfaction among the workers regarding 

rewards recognition’s. Almost of the companies either is may be pharmaceuticals or 
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insurance or banking are providing the rewards and recognition to their employee’s 

performance but not for only others like seniority. The learned employees want to earn not 

only rewards but also recognition. The motivation of employees through rewards and 

recognitions is good.  Almost 85% of the employees believe that the success of any 

organization largely depends on rewards & recognition system. 

Biography 

Human Resource & Personnel Management -  K. Aswathappa 

Performance Management & Appraisal  System -  T.V. Rao  

Compensation -  Milkorich & Newmar 

Compensation knowledge in a Knowledge based  word  -  Richard  I Hender Son 

Human Resource Management  -  Biswajeet Pattanayak 

STUDENTS ARTICLES: 

 The mystique and introspective nature attributed to owls 

is what I bring forward in my work while working in the 

Magazine Committee. Being the coeditor, played a remarkable 

role in my educational journey along with the invaluable 

experience it gave me by contributing towards my personal 

growth. Collaborating with my editor who showed equal 

dedication , my amazing editorial team, receiving guidance from 

my mentor and engaging in the editing and designing of pages, 

all contributed to the enhancement of my skills and creativity to a 

new level. The owl, my spirit animal, which is often associated with wisdom symbolizes the 

importance of paying attention to ones inner voice and intuition. Just like the owl's keen sight 

and need to perceive situations with clarity and discernment serves as a guide, similarly it has 

been a great learning experience for me to lead an incredible team to help incorporate the 

achievements and progress report of the students in the magazine. 
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QUOTES BY STUDENT:  

 “A Dawn Of Wander” 

 The time passes me by, as here I stand, with the soft 

mountain wind splashing against my tresses, wondering, about the 

reality of it all! The dreadful events past me that have profoundly 

scared me, the uncontemplable fancies I hold for the 

incomprehensible future and the spectrum of anxious actions that I 

indulge myself in during the present. Pounding over all this, a profane 

torment lingers in my veins. My hazel eyes can hardly reflect upon 

the inscriptions of Godly splendour; when memory has stamped on it, 

the witnesses to barebellies starving for a touch of affection! All 

through sleepless nights, death-like, I lay awake, listening to the 

empty laughter of riches taunted by the playful screeching of 

penniless happiness. I wonder, if the matter of impartiality have any implications in the natural order 

of survival. 

 

      


